UK TEAMBUILDING VENUES

Setting
the scene

The Natural History Museum, a log cabin hideaway
and a historic hotel offered the right bonding backdrops
for these three event planners. By Chantelle Dietz

Museum Explorer, the 50-strong team were split
into groups and encouraged to discover hidden
facts and amazing artefacts while answering
questions and completing photo and video
challenges along the way.”
Meeting space During the day, when the museum is
open to the public, the Flett Event Theatre can
be booked for meetings of up to 209 delegates.
Once it closes in the evening, guests can have full
run of the historic building, from gala dinners
alongside the dinosaurs to drinks receptions in the
Darwin Centre.

KELLY
LANGRIDGE

Senior account manager,
Vivid Event Group
The venue “The Lookout is
nestled in the middle of Hyde Park
and makes for a great hideaway in central London.
Its contemporary, log cabin-style architecture
and peaceful, meadow-themed gardens provide
a little oasis of tranquillity that allows a sense of
escapism from busy city life.”
The work “Last summer we held a bicycle
workshop-styled teambuilding event for 150 guests
there. Divided into groups, teams utilised the
outdoor spaces where they were challenged to
engage in various tasks. One of the more difficult
exercises involved them navigating their way
around a course on a tricycle, blindfolded, relying
on their partner’s directions. The day ended with a
relaxed BBQ and retro-style disco.”

JONNY EDSER
Managing director,
Wildgoose

Journeys of discovery
(above) Darwin Centre,
Natural History Museum;
(right) The Lookout, Hyde Park

Meeting space For meetings, the Lookout can seat
up to 100 guests and is equipped with digital
whiteboards and wi-fi. Hire of the space can also
incorporate Hyde Park’s Edwardian Gatehouse,
taking the total capacity up to 300.

The venue “We work with so
many great venues it’s hard to pick a
favourite but probably the most iconic is London’s
Natural History Museum (NHM) because
of its immense scale and event opportunities.
We launched our indoor team challenges there
in 2014. It’s such an exciting, educational and
fascinating venue that lends itself perfectly to our
indoor Museum Explorer challenge.”
The work “Wildgoose hosted a social team event for
Amex at the NHM in June last year. Playing the
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ALEX PUGH

Senior event manager, Team Spirit
The venue “I’d recommend QHotels
Chesford Grange, Warwickshire.
The meeting and events space is perfect
for large teambuilding events and the
outdoor areas offer some real versatility.
The diverse range of meeting rooms and syndicates
enables you to split groups into private areas,
perfect for when teams go head to head.”
The work “I had the pleasure of running our
Moviedrome event at Chesford Grange in 2015
for Bunzl Cleaning & Hygiene Supplies. We staged
a technological blackout at the start of their
conference, handing over the responsibility for the
content to the audience. In teams they utilised
the different areas of the hotel to produce a threeminute video on specific business topics to present
to their colleagues.”

Open spaces set in 17 acres
of landscaped grounds,
Chesford Grange’s outdoor
areas offer real versatility

Meeting space Chesford Grange’s dedicated event
centre contains 13 flexible meeting spaces, holding
up to 700 delegates. The historic hotel is set within
17 acres of landscaped grounds on the edge of the
River Avon and boasts 300 bedrooms, leisure and
spa facilities, plus its own restaurant.

C A S E S T U DY

Konica Minolta’s happy ship
OBJECTIVES

The UK arm of Japanese
technology firm Konica Minolta
wanted to introduce a
teambuilding element to its
first head office, off-site team
meeting at Stock Brook Manor
House and Country Club in
Billericay, Essex.
Having previously taken part
in a Bluehat Group Big Picture
event, finance director
Catherine Bland came across
Bluehat’s pirate-themed Trade
Winds event. “It looked like a
great opportunity for staff to
get to know new people and
have a lot of fun,” she says.
Since it would be the first
time the 100-strong team had
come together off-site, Bland
had many conversations with
Bluehat prior to the event to
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FACT FILE
Who?

Konica Minolta Business
Solutions UK

What?

Head office team meeting

When?

10 November
establish what she wanted.
The main objectives were to
break down silos; encourage a
more hands-on, face-to-face
approach to communication;
and to build up trust.

SOLUTION

Staff were kept in the dark
about the teambuilding
element. On the morning of the

event they gathered at the
venue, just a few miles from
the head office, and were
seated randomly across
several tables.
Each table became a ‘ship’
with bounty and treasure to
trade. After a brief explanation,
participants were left to figure
out the challenge for
themselves. “The teams

Where?

Stock Brook Manor House
and Country Club,
Billericay, Essex

How many?
100

Agency?

Bluehat Group

thought they were competing at
first, but then they came to
realise they were better off
working together,” says Bland.
The ship with the most booty
and pieces of eight at the end
was crowned captain of the
high seas. Bluehat then gave a
final briefing to bring home the
message that trust, networking
and relationships are vital for
any business to succeed.

VERDICT

Senior members of the team
were impressed with the
results. “It was a huge success
and the whole company was
talking about it for days
afterwards,” says Bland. “I did
a survey afterwards and 98%
said they wanted to do another
team event,” she adds.
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